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MASTER PLAN – What's 
Your Big Idea

• I'm working on [local] marketing for my brand 
called [WaterGurus]. The target keyword is 
[water filtration system], [home filtration, 
reverse osmosis systems, borehole 
treatment], and we specialize in [water 
purification systems and food supply water 
systems] in [South Africa].





Market Discovery: Vertical Online Market 
Analysis (VOMA) Overview
• VOMA is designed to provide in-depth analysis and insights into 

your market, competitors, and industry trends. The goal of using 
VOMA is to align your marketing strategy with data-driven insights 
and capitalize on market opportunities effectively. 

• Here’s how you can get the most out of it:







1. Setting Up Your VOMA Analysis

• Purpose: The initial setup allows VOMA to gather data specific to your 
brand’s niche and market segment.

• Action: Define your niche clearly in DMT by setting up your primary target 
keyword, related keywords, and competitors. 

• For example, if you are in the "water filtration systems" market in 
[Country], you’d use keywords such as “reverse osmosis systems,” 
“borehole treatment,” and “home filtration.”



2. Conduct Competitor 
Analysis and Benchmarking

• Purpose: To understand your 
competitors and how they rank in 
various SEO aspects.

• Action: Use VOMA to compare your 
competitors’ keyword strategies, 
backlink profiles, and overall digital 
presence. 

• By focusing on competitor 
benchmarking, you can identify which 
of their tactics are most successful
and what areas they may be 
overlooking.



3. Keyword Analysis and 
Opportunity Identification

• Purpose: To find high-potential traffic 
keywords for targeting based on 
competition and market demand.

• Action: VOMA provides an analysis of 
top-performing keywords related to 
your business. You can identify gaps 
where competitors may not be 
targeting key phrases effectively.

• For instance, if you find keywords 
related to “eco-friendly water filtration 
systems” are underutilized by 
competitors, that might be an area of 
opportunity.



4. Identifying Market Trends and Emerging 
Opportunities

• Purpose: Stay informed about trends in your niche and capitalize on new 
market opportunities.

• Action: VOMA can help analyze search trends over time, indicating 
emerging demands or declining interest in certain products or services. 

• For example, if data shows a rise in interest in “smart water filtration 
systems,” you could align your marketing to this trend.



5. Building a Comprehensive Content Strategy

• Purpose: Create content that aligns with market demands and fills the 
gaps identified in competitor content.

• Action: Based on VOMA’s analysis, outline a content strategy that targets 
underutilized keywords and addresses specific customer pain points. 

• This could include developing blog posts, guides, and how-to articles that 
focus on relevant topics like “reverse osmosis system maintenance” or 
“benefits of borehole water treatment.”



6. Assessing Market Segment and Target 
Audience Insights

• Purpose: To refine your understanding of who your ideal customers are 
and what they are searching for.

• Action: Use VOMA to segment your market into specific audience groups.
• For instance, you could identify segments such as “homeowners 

concerned with water safety” or “small businesses needing large-scale
water filtration systems.” 

• Tailor your content and marketing campaigns to address their unique 
needs.



7. Monitoring and Evaluating 
Competitor Changes

• Purpose: Stay aware of shifts in 
competitor strategies and market 
dynamics.

• Action: Keep track of competitors’ 
movements in the market, such as 
changes in their keyword targeting or 
backlink strategies. Use Google Alerts 
or RSS + Automation

• If you notice that a competitor has 
shifted focus to a new service area, 
you can adjust your tactics to remain 
competitive.



8. Visualizing 
Market Data for 
Strategic Decisions

• Purpose: Simplify the decision-making process with clear 
data visualizations.

• Action: VOMA provides data that can be used for visual 
representations of competitive data, which can help you see 
where your brand stands relative to others in your industry. 

• Use these insights to make strategic decisions  .



Key Features to Focus 
on in VOMA:

• Competitor Benchmarking: Detailed 
analysis of your competitors’ keyword 
rankings, backlink profiles, and digital 
presence.

• Keyword and Content Gap Analysis: 
Identifying opportunities in untapped 
or poorly targeted keywords.

• Market Segmentation Insights: 
Understanding customer 
demographics and psychographics to 
refine your targeting.



Summary of 
Action Steps 
with VOMA:

• Set Up Your Market Profile: Enter your 
primary target keywords and competitors.

• Perform Competitor Analysis: 
Benchmark your brand against key 
competitors.

• Identify Keyword Opportunities: Focus 
on high-potential keywords and 
underutilized phrases.

• Develop a Content Strategy: Create 
targeted content to fill market gaps.

• Refine Market Segmentation: Use 
insights to understand and target your 
ideal customers.



Final Note:

• By following these steps, you will be able 
to maximize the potential of Vertical 
Online Market Analysis (VOMA) within 
DMT without getting sidetracked by non-
existent features. 

• VOMA focuses on providing actionable 
insights into market dynamics, 
competitor behaviour, and keyword 
opportunities to strengthen your brand’s 
digital marketing efforts.



Keyword Science

• Keyword Clusters: To get the most out of 
the Keyword Clusters feature in the 
Digital Marketers Toolbox (DMT) and 
build a strong Website Silo Structure that 
improves SEO, here’s how to approach 
each element strategically.



Step 1: Create an Optimized Website Silo 
Structure
• Incorporating keyword clusters into a silo structure ensures your website is well-

organized for search engines and users. 
• The silo structure is divided into five types of pages, each serving different user intents.
• Informational Pages:

• Purpose: To answer common questions and provide educational content.
• Action: Create blog posts or guides targeting long-tail keywords such as "How 

reverse osmosis works" or "Best water filtration systems for boreholes."
• Keyword Cluster Use: Use questions from the cluster like "What is the best water 

filtration system?" to develop content that directly answers these queries.



1…

• Navigational Pages:
• Purpose: Help users find specific 

information about your services.
• Action: Create pages like "Our 

Services" or "Find a Water 
Filtration System Near You."

• Keyword Cluster Use: Focus on 
navigational keywords like 
“WaterGurus locations” or “Water 
purification system categories.” 
Ensure the page directs users 
to your main products or 
services pages.



1…

• Transactional Pages:
• Purpose: Encourage visitors to 

take specific actions (buy, sign 
up, etc.).

• Action: Create landing pages 
optimized for conversions with 
calls-to-action (CTAs) like "Buy a 
water filtration system today."

• Keyword Cluster Use: Focus on 
transactional keywords such as 
"buy reverse osmosis system 
South Africa" or "order water 
filtration system online."



1…

• Commercial Pages:
• Purpose: Showcase your 

products and services for 
commercial intent.

• Action: Create product and 
service pages that target 
keywords like "water filtration 
systems for businesses."

• Keyword Cluster Use: Use 
commercial keywords such as 
“affordable water filtration 
systems South Africa.”



1…

• Service-Based Pages:
• Purpose: Outline the services 

you provide and their benefits.
• Action: Develop service pages, 

such as "WaterGurus Borehole 
Water Treatment Services."

• Keyword Cluster Use: Use 
service-based keywords like 
"borehole water filtration service."



Step 2: Leverage Keyword Clusters for 
SEO and Content Development

• The Keyword Clusters help you organize your content around core topics while 
ensuring SEO best practices. Here's how to leverage each element in the clusters:

• Questions:
• Purpose: Target common search queries related to your service.
• Action: Build FAQ sections and blog posts answering questions from the keyword 

clusters such as "How does borehole water purification work?"
• Benefit: These question-based keywords align with users’ search intent, boosting 

your relevance in SERPs.



2…

• Related Keywords:
• Purpose: Include semantically 

related terms to broaden keyword 
coverage.

• Action: Use related terms like 
"home water filter installation" and 
"water softeners" within your 
content to capture variations of 
user searches.

• Benefit: This helps your pages 
rank for multiple keyword 
variations.



2…

• Influencers:
• Purpose: Identify key industry 

influencers that can drive traffic or 
provide backlinks.

• Action: Reach out to local 
influencers or experts in water 
purification for guest blogging or 
product reviews.

• Benefit: Building relationships 
with influencers can improve your 
backlink profile, increasing your 
site’s domain authority.



2…

• Entities:
• Purpose: Mention important 

industry entities to improve SEO 
relevance.

• Action: Refer to entities such as 
"WaterGurus," "reverse osmosis," 
and "water filtration system 
manufacturers" in your content to 
improve entity recognition.

• Benefit: Google identifies entities 
and associates them with 
authority, improving your ranking.



2…

• Synonyms and Meronyms:
• Purpose: Use related terms to 

enrich your content and capture 
search variations.

• Action: Incorporate synonyms like 
“water purifier,” “water treatment 
system,” and meronyms like "filter 
cartridge" in your product 
descriptions and blog content.

• Benefit: Increases the likelihood 
of capturing search queries with 
slight variations, improving SEO.



2…

• Nouns, Topics, and Adjectives:
• Purpose: Build rich, descriptive 

content using these elements.
• Action: Use nouns like “filtration,” 

“purification,” and adjectives such 
as “eco-friendly” and “cost-
effective” to describe your 
products and services.

• Benefit: These descriptors make 
your content more detailed and 
improve readability while aligning 
with SEO best practices.



2…

• Intents:
• Purpose: Align your content with 

different user intents (informational, 
transactional, commercial).

• Action: For informational pages, 
answer questions like “What is the 
best water filtration system?” For 
transactional intents, use keywords 
like “Buy water filters.”

• Benefit: Matching user intent 
increases the chance of conversions 
and improved SERP performance.



2…

• Nodes and Edges:
• Purpose: Visualize relationships 

between topics and subtopics.
• Action: Use the cluster to see how 

topics are connected and plan 
interlinking across your site. For 
example, interlink a blog post on 
“reverse osmosis system 
maintenance” with a product page 
for reverse osmosis systems.

• Benefit: Interlinking content builds 
site authority and helps with SEO by 
creating topical relevance.



Step 3: Build a Silo-Based Content Plan

To fully utilize your Website Silo Structure, you need to organize your content by theme (silo) and link relevant pages together. Here's how 
to build a silo around your water filtration business:

1. Main Silo Topic:
1. Water Filtration Systems: This will be your main category where all content related to water filtration is organized.

2. Sub-silos (Supporting Content):
1. Reverse Osmosis Systems: Create a sub-silo for this, with pages for product descriptions, maintenance guides, and FAQs.
2. Borehole Water Treatment: Include pages covering how borehole water filtration works, benefits, and pricing.
3. Home Filtration Systems: Include service-based pages, guides, and blog posts aimed at homeowners.

3. Internal Linking:
1. Action: Interlink your silos logically. For example, on a blog post about “Why choose reverse osmosis?” include a link to the 

product page for reverse osmosis systems.
2. Benefit: Google sees this as a structured site, improving your rankings across topics.



Key Takeaways for Reverse Engineering 
Competitors with Keyword Lists

1. Competitor Keyword Analysis: Use keyword data to identify top-performing keywords and replicate 
successful keyword strategies on your landing pages.

2. Analyze Ranked Pages: Study the top 10 URLs and reverse engineer their content structure, keyword 
usage, and on-page SEO.

3. Backlink Profile Analysis: Focus on high-authority backlinks that top-ranking competitors use, and 
replicate these strategies for your own backlink-building efforts.

4. Exploit Keyword Gaps: Target under-optimized or long-tail keywords that competitors are not heavily 
using, and create optimized content to fill these gaps.

• By focusing on these areas, you can reverse engineer competitor success and use that insight to 
outperform them with more strategic keyword targeting, content creation, and backlink building.



GALAXIS

• GALAXIS is a powerful AI-driven engine within the Digital Marketers Toolbox 
(DMT) that focuses on keyword clustering, semantic analysis, and 
competitor insights to help you create an effective SEO strategy. It groups 
related keywords into thematic clusters, analyzes search intent, and provides 
actionable insights into competitors’ keyword rankings and backlinks. 

• GALAXIS helps you identify traffic opportunities, optimize content for SEO, and 
market trends, enabling you to reverse-engineer successful competitor 
strategies and build a robust, data-driven content plan that improves your 
search engine rankings.



Dynamic SEO

• Website Silo Structure
• Flat File Structure
• Local Structure
• Ecommerce
• Blog



Dynamic SEO: Website Silo 
1. Website Silo Structure

• What It Is: A silo structure organizes content into hierarchical categories, grouping related topics 
together under broader parent categories. This structure helps search engines understand the context 
and relationship between pages, improving topical relevance.

• Dynamic SEO Benefits: By implementing silos, you build authority on specific topics, which helps 
with ranking for competitive keywords. As your site grows, you can dynamically update silos by adding 
new clusters, subcategories, or internal links to keep content fresh and relevant.

• Example: A water filtration website could have a silo structure with categories like "Home Water 
Filtration," "Borehole Water Treatment," and "Reverse Osmosis Systems."



Dynamic SEO: Flat Structure
2. Flat File Website Structure

• What It Is: A flat file structure means that most pages are only one or two clicks away from the 
homepage, with little to no hierarchy. This design is simple and fast but lacks depth.

• Dynamic SEO Benefits: For small websites, a flat structure can improve load speeds and indexing 
efficiency. However, as the site grows, Dynamic SEO techniques would recommend transitioning to a 
more structured hierarchy, like a silo, to improve relevance and user experience.

• Example: A small local service website with five or six service pages directly accessible from the 
homepage might use a flat structure, but as more services or blogs are added, a hierarchy should be 
introduced.



Dynamic SEO: Local
3. Local Website Structure

• What It Is: Local websites focus on targeting a specific geographical area and often include location-
based landing pages, service descriptions, and locally relevant content.

• Dynamic SEO Benefits: Dynamic SEO for local structures involves optimizing for local SEO signals, 
such as adding location-based keywords, ensuring proper Google My Business integration, and 
building local citations. The structure should prioritize clear location pages and service areas to 
improve local rankings.

• Example: A plumber in South Africa could have location-specific landing pages like “Water Filtration in 
Johannesburg” or “Borehole Services in Cape Town,” which would dynamically adjust based on 
demand or search trends.



Dynamic SEO: E-Commerce
4. E-commerce Website Structure

• What It Is: E-commerce structures usually consist of a large number of product pages organized into 
categories and subcategories. It often includes product pages, category pages, and navigational aids like 
filters.

• Dynamic SEO Benefits: Dynamic SEO for e-commerce focuses on product page optimization, structured 
data implementation (e.g., schema markup), and continuous refinement of product categories based on 
search trends and sales performance. Internal linking and faceted navigation also play key roles in 
improving both crawlability and user experience.

• Example: An online store selling water filters could have a dynamic structure that reorganizes popular 
categories (e.g., “Best Sellers” or “Seasonal Deals”) to enhance product discoverability and improve 
rankings for high-intent keywords.



Dynamic SEO:  Blog
5. Blog Website Structure

• What It Is: A blog structure focuses on categorizing content by themes, topics, or tags to create an 
easily navigable and logically organized resource for users and search engines.

• Dynamic SEO Benefits: Blog SEO requires constant content updates, keyword optimizations, and 
internal linking strategies that adapt to user search intent. By categorizing posts under dynamic 
silos, blogs can remain relevant for evolving topics. Over time, blog posts should be updated, merged, 
or restructured based on performance analytics.

• Example: A health blog could categorize articles under “Water Purification Tips,” “Sustainability,” and 
“Health Benefits,” with dynamic internal linking to related posts and pillar articles to improve SEO and 
content visibility.



Maximizing the Power of Persona Targeting with the 
Semantic AI Content Generator in DMT

What is Persona Targeting?

• Understanding the different psychological and behavioral characteristics of your audience.

• Creating tailored content that speaks directly to their needs and decision-making 
processes.

Why it Matters?

• Increases engagement, builds trust, and improves conversion rates by delivering the right 
message to the right audience.



Why Target Different Persona Types?

• Relevance: Different people process information and make decisions in 
unique ways.

• Personalization: Personalized content shows that you understand your 
audience, which fosters connection and trust.

• Engagement: Content that resonates with the persona’s preferences 
drives higher interaction, reducing bounce rates and improving 
conversions.



Why Targeting Personas Works:

Understanding why personas behave differently enables you to create content that drives 
specific actions.
• Semantic AI Content Generator in DMT, powered by GALAXIS, helps you dynamically 

tailor content that speaks to each persona's needs, improving engagement and 
conversions.

• Final Thought: Persona-driven content isn’t just about speaking the right language—it’s 
about building the right relationship. Addressing their ‘WHY’ leads to higher 
engagement, trust, and ultimately, business growth.
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Day 2: CERT 
Foundations: Digital 

Marketers Toolbox Real 
World Application



TECH-CERTIFICATION-
2024 Workshop 2

Let’s get started…

Welcome to the TECH-CERTIFICATION-2024 workshop 2! 
By the end of this workshop, you’ll understand how Digital 
Marketers Toolbox (DMT), while it may seem complex at 
first, is a platform that simplifies the most complicated 

SEO and content tasks into just 12 key decisions.



SEO Stacks

• IP Range / Classes / Hosting server 
location

• Domain
• Sub Domains (www, blog, store, wiki, …)

• Index (Home)
• Silo (Schema, Meta, H-tags, On-page Elements, Copy Type)

• Category (Schema, Meta, H-tags, On-page 
Elements, Copy Type)

• Posts (Schema, Meta, H-tags, On-page 
Elements, Copy Type)

• Back-end processes
• Funnels
• Payment gateways
• Automation Routines
• Communications
• Competitor Spying



SILO

CATEGORY

POST







12 Click Decisions 
Process Overview

To destroy the idea of complexity, focus on one step at a 
time.



1. DMT: The 
Power of 
Automation 
and 
Simplicity

• The first takeaway is just how simple DMT 
makes everything. What looks like a complex, 
multi-step SEO process becomes 12 easy 
decisions that allow you to build your entire 
marketing framework. Whether it’s keyword 
research, competitor analysis, or content 
creation, DMT cuts the time needed for these 
tasks from hours to minutes.

• DMT, powered by GALAXIS, turns the hardest 
parts of digital marketing into simple, 
repeatable steps. While it might seem 
overwhelming initially, you’ll soon realize how 
intuitive and user-friendly it is. The platform 
takes the complexity out of SEO and gives you 
a clear path forward.



2. Building 
Your Brand and 
Market 
Understanding

• In this section, you’ll start with Brand Architect, 
which generates a customizable brand template 
that forms the foundation of your strategy. From 
there, you’ll move into creating your marketing 
blueprint. DMT makes this part seamless—
everything is generated automatically, allowing 
you to adjust only the areas you need to 
customize.

• The VOMA (Vertical Online Market Analysis) 
feature will show you exactly where your 
competitors stand and where you can outshine 
them. You’ll get a data-driven view of the market 
without spending hours gathering it yourself. This 
is one of the 12 key decisions—choose your 
keywords and let DMT handle the rest.



3. 
Competitive 
Advantage 
Through 
Competitor 
Analysis

• Next, you’ll dive into competitor analysis, 
one of the most important steps. While it 
can seem complicated to track and 
analyze what your competitors are doing, 
DMT breaks it down for you. It collects all 
the data you need—backlinks, keywords, 
and content strategies—and presents it 
in a way that’s easy to act on.

• By following DMT’s automated insights, 
you’ll see exactly where your competitors 
are leaving gaps, and you’ll know how to 
capitalize on those weaknesses.



4. 
Simplifying 
Keyword 
Clustering 
and Website 
Structure

• In this section, DMT simplifies what could be 
a confusing process—building a keyword 
cluster and silo structure for your site. You’ll 
learn how GALAXIS automatically generates 
these clusters and arranges your content in a 
way that search engines love.

• While most SEO experts spend hours building 
a keyword strategy, DMT allows you to do it 
with just a few clicks. Choose your target 
keywords, build the website framework, and 
remove any keywords you don’t want. The 
system will take care of organizing everything 
into an SEO-friendly structure.



5. Effortless 
Content 
Creation

• Here’s where DMT saves you the most time. 
With GALAXIS, content creation becomes a 
one-click process. Instead of spending 
hours writing content, you’ll see how the 
platform generates persona-targeted, SEO-
optimized articles that are aligned with 
search intent.

• What might take you days to do manually—
like writing for informational, transactional, 
or commercial purposes—is now something 
you can handle in minutes. After generating 
the content, you can make final adjustments 
to ensure it fits your brand’s voice and style.



6. 
Optimization 
with a Few 
Clicks

• Once your content is generated, DMT 
makes it easy to optimize. You’ll have 
access to a range of SEO options—meta 
descriptions, page titles, article 
schema, and more. These are all 
customizable with just a few clicks.

• What’s remarkable is that DMT suggests 
improvements along the way, so you’re 
never left guessing whether your content 
is fully optimized. You’ll feel confident that 
you’ve covered all your SEO bases.



Follow Along - Build 
Your SEO Stackable 

Framework!



12 Click 
Decisions to 
build your SEO 
Stackable 
Framework

Existing 
website (Bolt 

on silos)

New website
• WP Silo Website 

Builder plugin

WR1: = Money 
website



1. Start with the Brand Architect: 

• This is the foundation for everything. You’ll run the Brand Architect 
tool to generate a brand template. In this step, DMT does all the 
hard work for you by creating an SEO strategy based on your 
brand's goals and market. You can make quick modifications to 
personalize the output.

• - Why it’s easier: Instead of using multiple tools or doing hours of 
manual research, DMT creates a cohesive strategy framework in 
just minutes. 

• This saves 3.5 to 7.5 hours of manual work.



2. Create a New Blueprint: 

• Once your brand template is set, you’ll move on to creating a 
blueprint by filling in a simple form (New Blueprint in DMT). The blueprint 
will guide the rest of your SEO and content strategy.

•    - Why it’s better: DMT consolidates everything into one 
blueprint, eliminating the need to jump between different 
platforms. With one click, your entire structure is ready to analyse.

• The output created doubles as custom advanced prompts created 
specifically for that target market that you can use in any AI tool.

• This saves 2.5 to 15.5 hours of manual work.



3. Analyze the Market and Competitors: 

• With the blueprint created, you’ll dive into VOMA and competitor 
analysis reports. These show you exactly where your market 
opportunities are and how you can outperform your competitors.

•    - Why this matters: Instead of spending 2-4 hours gathering 
market and competitor data manually, DMT generates the 
stackable framework analysis in just 15 minutes. 



4. Build the Website Silo Structure: 

• You’ll use GALAXIS to build a keyword-driven sitemap, targeting 
one keyword at a time. GALAXIS automatically clusters relevant 
keywords and builds a website structure based on the best SEO 
practices. If there are any keywords you don’t want, simply delete 
them.

•    - Time savings: Manually building a website structure and 
choosing the “right keyword” could take up to 4 hours till 12 days, 
but with GALAXIS, your semantic web is created in less than 2 
minutes – not days.



5. Content Generation Mode: 

• Here’s where the real power of DMT kicks in. With just one click, 
you can generate content for the entire blueprint. This includes 
SEO-optimized articles, headlines, meta descriptions, and even 
schema markup.

•    - Efficiency: Manually creating content for each page could take 
6-10 hours, but with DMT, the content is generated in just 15-30 
minutes. The platform also lets you append all articles to the 
blueprint for seamless organization – giving you full control.



6. Optimize the URLs: 

• DMT provides the flexibility to optimize your URLs by removing 
unnecessary keywords. You also have control over other SEO 
elements like meta descriptions, page titles, and more.

•    - Flexibility: You’re in control here, but instead of spending 
hours optimizing each URL manually, you get this done in 
minutes using GALAXIS’s automated suggestions.



7. Select SEO Options for Fine-Tuning: 

• At this stage, you can choose to customize the slug, page title, 
meta keywords, and more. DMT offers a wide range of options for 
SEO optimization, including related topics, informational 
keywords, transactional keywords, and associated entities.

•    - Precision: You can target different page types for keyword 
species like (informational, commercial, transactional, service-
based) in just a few clicks. GALAXIS auto-generates these options, 
helping you align your content perfectly with search intent.



8. Generate the Primary Article: 

• With everything set, you can generate a primary article or an 
outline for each page in your blueprint or you can generate per 
page. This helps you streamline the content creation process 
even further.

•    - Simplified content creation: Manual content generation takes 
hours, but GALAXIS does it in minutes, allowing you to focus on 
fine-tuning the copy instead of starting from scratch.



9. Append Articles to Blueprint:

• With one click, all your generated articles are appended to the 
blueprint, allowing you to easily review and refine them.



10. Fine-Tune and Improve Content: 

• DMT gives you the option to go back and fine-tune any content 
generated. Whether it’s adding more details, keywords, or 
adjusting tone, everything is easily accessible for you to modify.

• You saved all this time – reinvest it into making the copy great to 
get higher conversions.



11. Export the XML Blueprint: 

• Once you’re satisfied with the blueprint, you can export it as an 
XML file. This can be directly imported into WordPress or GSITE 
Builder, where your pages, categories, and posts are 
automatically created for you.

•     - Automation at its best: This is a major time-saver. Instead of 
manually building every page, DMT integrates with WordPress and 
GSITE Builder, allowing you to create a full site structure in 
minutes.



12. Backlink Building and SEO: 

• DMT handles the content creation for backlink building and SEO 
automatically. This would normally take weeks if done manually, 
but the platform does it in a fraction of the time, with all the data 
exportable to CSV for further analysis. Think ChatGTP for excel… 
just saying!

• - 90% reduction in manual work: You save days or even weeks of 
work by automating backlink building and SEO.



Key Takeaways: Why Digital Marketers 
Toolbox’s Click Path is Far Superior!
• 1. Simplicity Over Complexity:  

• Using multiple tools requires jumping between platforms, managing data exports, and 
keeping track of progress across different systems. DMT simplifies everything into one click 
path, where you only need to make 12 key decisions, and the system handles the rest.

• 2. Time Savings:  
• The time saved by using DMT compared to manual processes is monumental. Tasks like 

keyword research and competitor analysis are condensed from hours (or even days) to just 
minutes. You’re not just saving time—you’re freeing yourself to focus on more strategic 
aspects of your business.

• 3. Automation and Flexibility:  
• DMT offers the best of both worlds—automation for the heavy lifting and flexibility for 

customization. You’re still in control, but the platform ensures that 90% of the tedious work is 
already done for you.
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